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6 Generation Y and 
Travel Futures

Gianna Moscardo, Laurie Murphy and Pierre Benckendorff

Objectives

The purpose of this chapter is to:

Focus on a generational cohort most often referred to as 
Generation Y or its abbreviation Gen Y;

Review what is known about its key defining characteristics;

Explore research specifically into the travel behaviours of 
Generation Y;

Analyse Generation Y perspectives of their own future with a 
focus on understanding future travel consumption;

Suggest future trends for Generation Y as travellers.
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